Vibrant Communities
Guidelines for businesses
We commit to make our island safe, pleasant, and valorise cultural
and historical heritage for the well-being of communities
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Introduction
" The 2030 Agenda for
Sustainable Development,
adopted by world
leaders two years ago,
is a blueprint for making
our world more equitable,
sustainable and liveable."

The objective of this guideline implemented by Business Mauritius
is to help businesses be more engaged in the preservation
of our cultural heritage and more importantly help promote
culture through their various activities. This guide promotes
action towards more vibrant communities. It also focusses on
the need to demonstrate the impact of actions and suggests
several indicators to facilitate impact assessment.
“Vibrant Communities is a multi-layer collective impact initiative
focused on unleashing the potential of communities to ensure
a good quality of life for all citizens.” Source: Collective Impact
Case Study: Vibrant Communities by FSG consulting ﬁrm.
It is also true that sustainable development cannot be achieved
without a collective implementation with priority placed on the
potential of communities to ensure a good quality of life of all the
nations. It represents an important opportunity for businesses
to make our island safe, pleasant and valorize cultural and
historical heritage for the wellbeing of communities.
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Sustainable development
goals involved
Businesses are core to the development of cities, livelihood, and services to
urban populations. They are well positioned to deliver on Goal 11’s promise of
universal access to quality housing, green and heritage sites, in collaboration
with governments and municipalities.

11
SDG 11 – Make cities and human
settlements inclusive, safe, resilient
and sustainable.
Sustainable cities
& communities

Goal 11 targets:
11.4 Strengthen efforts to protect and safeguard the
world’s cultural and natural heritage

11.7 By 2030, provide universal access to safe, inclusive and
accessible, green and public spaces, in particular for women
and children, older persons and persons with disabilities

11.A Support positive economic, social and environmental
links between urban, per-urban and rural areas by
strengthening national and regional development planning
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Mauritius – Factsheet
Multiethnic society
drawn from Indian, African, Chinese and European
(mostly French) origin
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Population (2019)
Males 626,341
Females 639,644
Total 1,265,985
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First
Port-Louis ranks ﬁrst according to Africa’s
25 Most Liveable Cities and Mercer’s 2019
Quality of Living Ranking

Port-Louis

42% agriculture
Land usage
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30%
Built-up

Five (5) cities/municipalities

19%

home to 42% of the population

Second
highest population density in Africa

Forests
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Two UNESCO World Heritage Sites
Mauritius is home to two UNESCO World
Heritage Sites – Le Morne Cultural Landscape
and Aapravasi Ghat, inscribed in 2008 and
2006 respectively

11 smart city schemes
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delivered by the Economic Development Board
(EDB) so far
0
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2,040
kilometers²

Nine (9) districts
Port-Louis is the most densely populated district with 2,984
inhabitants per km2 while the least populated district is
Savanne with 288 inhabitants per km2
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Categories of
business actions
The actions have been set out to guide businesses in their effort to bring clear
responses. Each category comes with a deﬁnition of its objective, assessment
criteria, examples of actions that could be taken. The idea is to guide businesses
in a very pragmatic manner.
Companies can contribute to vibrant communities through research, development,
and deployment of products and services that improve access to green
spaces, healthy lifestyle (resulting in a healthier and more productive work force)
and overall quality of life. Businesses can also leverage their convening
power and expertise to protect and invest in cultural and natural heritage.
Further, they can play a central role in supporting access to essential services
across the workplace, marketplace and community.

There are 6 sub-categories:
CATEGORY 1

Arts & Culture
CATEGORY 2

Historical sites
CATEGORY 3

Wellness infrastructure
CATEGORY 4

Low-density infrastructure
CATEGORY 5

Community garden
CATEGORY 6

Health-related information sharing
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Category 1

Arts & culture

Cultural heritage includes tangible culture (such as buildings, monuments,
landscapes, books, works of art, and artefacts). It also includes intangible culture
traditions or living expressions inherited from our ancestors and passed on
to our descendants, such as oral traditions, performing arts, social practices,
rituals, festive events, knowledge and practices concerning nature and the
universe or the knowledge and skills to produce traditional crafts intangible
culture (such as folklore, traditions, language, and knowledge), and natural
heritage (including culturally signiﬁcant landscapes, and biodiversity). Whatever
shape they take, these things form part of a heritage, and this heritage requires
active effort on our part in order to safeguard it. The best way to preserve
cultural heritage, whatever it may be, is to share it with others.
Cultural heritage can be considered as the “glue” among the different dimensions
of sustainable development.
Mauritius has a cosmopolitan culture. Co-existence among Mauritians of Indian,
African, European and Chinese ancestry has led to a sharing of cultures and
values, a collective participation in festivals and increased understanding
between people of different backgrounds. Mauritius is today a unique melting
pot of peoples, languages and cultures.
The objective of this category is to help businesses preserve and valorize local
culture through promotion of local art and traditions.
Preserve cultural heritage.
Promotion and valorization of local culture and folkloric traditions (beliefs,
customs, stories, music, songs, dance & games) to younger generation, to
preserve unique identity.
Building of craft markets, to showcase local artists and products.
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Category 2

Historical sites

Historic site or heritage site is an ofﬁcial location where pieces of political, military,
cultural, or social history have been preserved due to their cultural heritage
value. Historic sites are usually protected by law, and many have been recognized
with the ofﬁcial national historic site status. A historic site may be any building,
landscape, site or structure that is of local, regional, or national signiﬁcance.
Every historical site has an important story to tell and these stories have
inspired many people to strengthen their convictions and commitment to ﬁght
injustice and oppression. Businesses have a role to play in the preservation and
conservation of these historical sites but also in limiting their activities
surrounding historical sites.
The objective of this category is to encourage businesses to preserve and embellish
sites to ensure its history is maintained and valorized to younger generations.
Strengthen efforts to protect and safeguard the world’s cultural heritage.
Preservation of cultural heritage (historical sites, monuments, landmarks/
infrastructure, buildings, etc…).
Create a directory of sites having historic and cultural value across the island.
Embellishment program in the community for example, painting community
halls and public locations or embellishing gardens to make the city or district
more liveable.
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Category 3

Wellness
infrastructure

As part of its responsibility towards the community in which it operates,
businesses can invest in infrastructure with the objective to enhance the
wellness of people living in the neighborhood. Relevant business action such as
building or funding of facilities such as recreational parks, health tracks, bike
lanes, etc…can be prioritized. By doing so, the company is ensuring that the
community has a joyful and healthy environment, in which they can thrive.
The objective of this category is to promote a community with adequate
wellness infrastructure ensuring a healthy living standard.
Provide universal access to safe, inclusive and accessible,
green and public spaces.
Setting up of green spaces, wellness/recreational parks
within the city.
The use of Health Impact Assessment (HIA) along Environmental Impact
Assessment (EIA) to evaluate new development plans.
Include cycle tracks/bike lane to facilitate mobility during
city infrastructure planning.
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Category 4

Low-density
infrastructure

Buildings in built-up areas where buildings, roads and other impermeable
surfaces are at a low density, typically occupying less than a certain proportion
of the ground. The objective is to promote proper project planning. Less concrete
structure translates into more space for leisure, trees, plants, permeable
surfaces and overall better quality of life. Low density in terms of ground surface
but also in terms of height.
When making business decisions on locating buildings or activities in urban
locations, companies need to carry out social and environmental impact
assessments and engage community stakeholders. Impact assessments help
businesses to stay on the front foot, proactively identifying and responding to
risks and opportunities. But without community engagement companies still
run the risk of pushback against certain activities.
The objective of this category is to promote proper infrastructure development
planning so as to maximize green spaces for more leisure and overall quality of life.
As a general practice, promote development of land up to a ﬁxed proportion
in terms of ground area as well as height.
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Category 5

Community garden

Innovative methods of urban agriculture take the form of community and
rooftop gardens, greenhouses, indoor and vertical farms, and edible green walls.
Though these techniques likely won’t feed the largest cities, research indicates
that urban farming techniques could produce enough vegetables for each
person’s recommended daily consumption using less than 10% of city land.
Community gardens have the ability to increase social capital and civic
engagement in low income communities. The sharing of knowledge, cultural
values and skills gained through gardening serve as a social bridge, helping to
maintain the traditions associated with food.
The objective of this category is to promote community gardens as a place
where the neighborhood can meet to grow produce so as to be self-sufﬁcient
but also to bring togetherness and sharing.
Set up gardens in the community.
Provide support through funding to run the community gardens.
Integrate urban agriculture into established and growing cities
(to reduce dependency on rural areas and achieve self-sufﬁciency);
more than half of the world’s population is concentrated in cities.
Set up of a community advisory panel, which is a forum to interact with
community members.
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Category 6

Health-related
information sharing

This business action is focused on the support that companies through their
Health & Safety Ofﬁcer (HSO) can have in providing health related education
and assistance to the communities to ensure access/support to everyone.
The role of the HSO is to relay national guidelines and best practices to
employees and more importantly, to communities in which it operates.
Businesses operating in a particular region have the responsibility to educate
its employees and the community at large about health issues and best practices
to be adopted to prevent diseases and its propagation. A healthy community
and workforce is linked to higher productivity and greater prosperity.
The objective of this category is to encourage companies to play a greater role
in disseminating health related information to the wider community.
Involvement of your HSO to relay information from national guidelines
to communities.
Sensitization campaigns by the HSO - distribution of pamphlets and brochures
to the community about adopting a healthy lifestyle.
Sharing of best practices.
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1. Arts & culture
Action:
Platform to local artists to showcase their talents
in line with the promotion of our cultural heritage.
Indicators:
Total amount of money spent or devoted to
promoting arts and culture.
Number of local artists promoted.
Number of cultural events/shows/festivals
hosted or sponsored.
Number of craft markets or fairs organized.

2. Historical sites
Action:
Strengthen efforts to protect and safeguard the
world’s cultural heritage.
Indicators:
Total expenditure spent on the preservation,
protection and conservation of all cultural
heritage (cultural and World Heritage
Centre designation).
Number of historical sites restored and preserved.
Total amount spent on embellishment programs.

4. Low-density infrastructure
Action:
Cater for open and green spaces while planning building
and projects.
Indicator:
Number of projects where the built-up area occupies
less than 40% of the ground surface.

Actions &
indicators

SigneNatir offers companies the opportunity to commit
to vibrant communities by focusing on the 6 actions
and its corresponding indicators. Companies can choose
one or more actions to demonstrate their commitment.

5. Community garden
Action:
Setting up of community gardens to empower
local communities.
Indicators:
Number of community gardens set up.
Number of people from the community involved
and beneﬁtting from this facility.
Total amount spent towards the creation and
maintenance of community gardens.

3. Wellness infrastructure

6. Health-related information

Action:
Setting up of green spaces, wellness/recreational
parks within the city.
Indicators:
Average share of the built-up area of cities that is
open space for public use.
Total surface area (m2) dedicated to wellness/
recreational parks/green spaces within projects.

Action:
Sharing of best practices and relaying national healthrelated guidelines to communities by the HSO.
Indicator:
Number of hours spent by HSO disseminating
health-related information to communities during
the ﬁscal year.
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Let’s build together a sustainable and
inclusive future for Mauritius
Join SigneNatir business community
Get to know more and
subscribe digitally on

www.signenatir.mu

BM-MCCI Building, Rue du Savoir,
Ebène CyberCity, Ebène - 72201
Email signenatir@businessmauritius.org
Tel [230] 466 3600 Fax [230] 465 8200

This disclaimer informs readers that the views, thoughts, and opinions expressed in this guideline is based on
research conducted by the author, and is not to be considered as unique reference. Business Mauritius has
tried as far as possible, to provide complete and relevant information regarding both local and international
context. The present document will be reﬁned and updated on a continuous basis, following feedback from
the sustainability network. For the latest version of the guideline, please refer to the SigneNatir website:
www.signenatir.mu

